[image: A black and gold logo with white text

AI-generated content may be incorrect.][image: ][image: ][image: A white text on a black background

AI-generated content may be incorrect.]		         
	Role Description
	

	Name:
	

	Job title:
	Assistant Brand Manager – Consumer Engagement (International Markets)

	Reports to:
	NAF International – Brand Lead
Dotted Line: Consumer Experience & Advocacy Manager (UK)
Dotted Line: Senior Brand Manger – Nutrilabs (DACH)

	Location:
	Germany / Home-based role with occasional travel to the UK


	Direct & Indirect Reports:
	n/a

	Overall Purpose:
	
To support the delivery of NAF's international marketing strategy through the effective planning, coordination and implementation of marketing initiatives across international markets.

Working closely with the Brand Manager, NAF International, the role will help ensure the NAF brand is consistently represented across all consumer and trade touchpoints, while supporting distributors with marketing activity and campaigns.

In addition, the role will act as a key consumer contact, managing enquiries, feedback and customer interactions across digital and traditional channels for NAF & Nutrilabs. Through consumer engagement, advocacy programmes and consumer support, the role will help strengthen relationships between our brands and consumer and international partners.

The successful candidate will combine a passion for marketing, customer service/consumer engagement and horses, supporting the continued growth of the NAF brand across international markets.


	
Key Responsibilities:
	1. Consumer Engagement & Consumer Relations
Act as a key point of contact for consumer enquiries received via email, social media, website channels.
Respond to consumer questions regarding products, usage, availability and general brand enquiries.
Manage consumer feedback, compliments and complaints in a professional and timely manner.
Escalate technical or veterinary-related enquiries to the appropriate internal experts when required.
Maintain accurate records of consumer interactions and feedback.
· Support the collection and reporting of Voice of the Customer insights.
Identify recurring themes and opportunities to improve the consumer experience.
This role will also work closely with the UK Consumer & Engagement manager helping support and cover the UK occasionally.
2. Brand Marketing & Campaign Support
Support the Brand Manager in delivering international marketing plans and campaigns.
Support the delivery of product launches, seasonal campaigns and promotional activity.
Ensure brand guidelines are adhered to across digital, social, print and trade communications.
Coordinate the creation, adaptation and distribution of marketing materials for international markets.
Ensure brands remain current, relevant and consistently represented across all international channels.
Support market research, data gathering and campaign evaluation activities.
Monitor and report on marketing activity, providing analysis and recommendations where appropriate.
3. Content & Digital Marketing
· Work with the wider marketing team to develop engaging content aligned to global brand strategies.
· Plan, source and coordinate content for social media and digital marketing activity.
· Source photography, testimonials and consumer stories for use across marketing channels.
· Monitor website content and digital assets to ensure accurate brand representation.
· Support social media engagement and community activity across international markets.
4. Distributor & Market Support
· Support international distributors with marketing requests and campaign implementation.
Assist in the localisation and adaptation of marketing materials for different markets.
· Gather market feedback and consumer insights from distributors and key stakeholders.
Help identify market opportunities and emerging trends.
Share best practice and successful marketing activity across international markets.
5. Advocacy & Community Support
Support ambassador, influencer and advocacy programmes.
Assist in gathering customer stories, testimonials and user-generated content.
· Encourage and nurture positive consumer engagement with the NAF brand.
· Support community-building initiatives that strengthen loyalty and advocacy.
6. Administration & Project Coordination
· Maintain asset libraries and marketing documentation.
· Track activity timelines and project progress.
Support budget administration and purchase order processes where required.
· Coordinate internal approvals and stakeholder communications.


	Budgetary Responsibility:
	No



	Person Profile/Knowledge 
Experience, any formal qualifications and necessary keys areas of knowledge or experience.

	Essential
	Desirable

	Fluent German and English, both written and verbal. 
	Fluent French language skills.

	Must be an active horse rider, horse owner, or have significant hands-on involvement within the equestrian industry in Germany
	Knowledge of the equestrian industry in France

	Experience in marketing, consumer engagement, customer service or a related commercial role.
	Experience within the equestrian, animal health, pet care or FMCG sectors.

	Excellent verbal and written communication skills.
	Experience supporting marketing campaigns and product launches.

	Strong organisational and project management skills.
	Experience managing consumer enquiries and customer feedback channels.

	Experience using social media platforms including Facebook and Instagram.

	Experience with CRM systems and marketing reporting tools.

	Strong customer service and relationship management skills.
	Understanding of advocacy, ambassador or influencer programmes.

	Willingness to travel internationally as required.
	

	Strong attention to detail.
	

	Key Behaviours
	Consumer-first mindset – naturally advocates for the consumer in every decision.

Innovative & forward-thinking – actively seeks and tests new ways of working to stay ahead.

Passionate advocate for animals – lives and breathes equestrian and pet welfare.

Engaging communicator – skilled at building trust and fostering online/offline communities.

Proactive & resourceful – doesn’t just manage issues but finds opportunities to improve.

Data-informed – comfortable with reporting, insights, and turning numbers into stories.

Collaborative – thrives in cross-functional teams, balancing service with brand growth.

Resilient & composed – able to manage escalations and reputation risks calmly.
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